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. HWY 42 Streetscape as Brand

. Amenities + Public Art

. HWY 42 Design Program + Intent
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Enhancing the Village Core

Schematic master plan diagram

Reconfigure Parking
Area and Trailhead

Improve 42 & G
Intersection

Legend
Proposed Multi-Use Path
Future Phase Path Connection
e Existing Birding Path
B Proposed Crossing
1  Improved Crossing

Streetscape Node
Improved Trailhead

(Gateway Zone
Downtown Core Zone

Wayfinding Opportunity



Process to Date
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Village Center Strategy Goals

A
A
A
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Full Service Village

Preserve Quaint Character

Preserve Historic Character

Preserve Village Ambiance

Protect Views of Water + Bluffs

Preserve Natural Landscape

Enhance Aesthetic Beauty to Attract Touris



Process

Downtown Mixed
Use District
Redevelopment
Study, July 2012

SMITHGROUPJIR

Downtown Mixed-Use

District Redevelopment Study

\ SMITHGROUPJIR
b

Recommendations:

1. Improve Main Street Cross Section
A Parallel Parking
A Wider Walks
2. Improve Church Street Cross Section
A Parallel Parking
A Incorporate Walks
3. Create a street at Main Street Shops
4. Integrate New Open Spaces
A Strategic
A Multi-Generational
A Create Address
5. Create Critical Mass and Density
6. Improve Linkages + Pedestrian Flow
7. Create Destination Infill
A Civic
A Institutional
8. Incorporate Visitor Center as
part of Streetscape
9. Introduce diverse housing into
the District
10. Create an authentic common
design vocabulary
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Downtown Critical Mass

Pedestrian + Bicycle Network

SMITHGROUPJIR



HWY 42 Process to Date

= Complete Plan View Line Work
based on Village Feedback ':,>

= Submit Plan View Line Work to

WDOT for Review and to ‘11/2
SmithGrouplJJR
= Finalize Design Report by <'h::)
SmithGrouplJJR
= Design Report Presented to I <\;l)
Village by SmityGroupJJR

= Anticipated Feedback <L|-:1J>
from WDOT
* Preliminary Design l:()

= WDOT Review i i i G ﬁ)

= Utility Review e | ol
(WPS, Charter, Nsight & Frontier) <ﬁ>

= Village Review e 1 H

* Final Design v : : 3 I:>
= Bidding , , , <"‘:>

= Construction

pkin Patch Festival

I:I Labor Day
Pum




Design ProcessPublic Engagement

McMAHON

ENGINEERS \ ARCHITECTS

Design Charette Process

To kick off the design process, the consultant team and city staff held a multiple-day workshop, also
known as a charette. An open dialogue amongst community members helped the team to identify
opportunities for improvements and to develop branding themes unique to Egg Harbor. This event
laid the foundation for the design program.

During the first day, the team walked the site with Village staff and familiarized themselves with
specific problems in the project area. The team then met with members of the Parks and Public
Works committee and key downtown stakeholders to discuss areas of concern, prioritize specific
goals, and brainstorm branding strategies. In the evening, the Village hosted a public open house
where the team outlined the project scope, solicited ideas and feedback from the community, and
presented design solutions from other communities that may inspire the streetscape design for Egg
Harbor.

The consultants then identified the top priorities for the community and developed diagrammatic
solutions for the corridor. These ideas included two options for the Highway 42 cross section,

a conceptual redevelopment of the 42 & G intersection, and targeted areas for streetscape
improvements along 42. These ideas were presented to the community on the afternoon of the
second day, and discussion continued related to the character and brand of the village as well as
funding priorities.

Upon Village approval of schematic design concepts, the design team will review the plans with the
Wisconsin Department of Transportation (WisDOT) to refine design solutions for inclusion into
the final set of construction documents for the Highway 42 construction project.

Site analysis with Village staff and stakeholders  Public open house; April 21, 2015

SMITHGROUPJIR

Committee members and stakeholders

Visioning board from Park and Public Works
Commirtee meeting

-

meeting



Street Enhancement

Schematic Design Program

In redefining the streetscape of Egg Harbor’s main
thoroughfare, the village has the opportunity

to redefine its identity and create a comfortable
and inviting space for drivers, pedestrians, and
cyclists of all ages. During the charette, the design
team identified the following opportunities for
improvement within the project area:

* Create a sense of arrival. “You are here!”

* Communicate the character of the village.

* Expand and improve pedestrian zones.

* Swengthen pedestrian linkages.

* Provide wayfinding between the beach and
downtown.

*  Strengthen connections to the waterfront and
green spaces.

*  Slow traffic and improve existing parallel
parking.

*  Provide off-street parking for larger vehicles.

* Increase the quantity and improve the quality of
street furnishings. Develop a consistent palette.

*  Define the village core through consistent
materials and signage.

* Idendfy and solve drainage and stormwater
issues.

* Improve and expand vegetation throughout the
streetscape.

Decrease widrh of driving lanes Improve materials consistency and drainage

The diagram on the facing page graphically depicts
these opportunity areas throughout the corridor.
The sections in the following pages will explain these
recommendations in more detail.



Enhancement Design Program to Date

1. Rebrand Hwy 42 Experience [Village Center]
2. Reduce Street widths and impervious paving
3. Create a safer pedestrian environment

along [HWY 42 + CTH G]

4. Ly O2 N1J2 NJ -Buspose ReRreadiaie! Trdil
on the east side of HWY 42
5. Improve Bird Walk
6. Bury Overhead Utility Lines
/. Develop a series of Small Social Nodes
8. Incorporate Public Art as Branding
9. Encourage Investments
10. Use Existing Street Furniture and Pedestrian Lights



Streetscape Branding Opportunities

Legend ‘
o ProposedMulti-UsePath  (5)  Streetscape Node
@m0 Gateway Opportunity . Gateway Zone
B Proposed Crossing

0 improved Crossing D Downtown Core Zone
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—_CHURCHSTREET

Hzg/?way 42 Corridor Master Plan; Seftzons A & B shown on ﬁzllowmg pages




Branding- Create a Place not a Corric

Gateway Features

Artistic features marking the north and south entries into the village’s downtown will
give visitors a sense of the community’s identity and signal that they are entering a
special place. These features will also set the tone for the other streetscape improvements
and will share an aesthetic with the kiosk features, which are explained in more detail in
a later section.

These features could draw elements from Egg Harbor’s founding story, or they could
celebrate the nautical character of the community. Native stone and plant material could
be integrated to highlight the region’s natural beauty. The features should be able to be
understood from multiple angles, and lighting will play in important role in making the Photo Gredit-Andy G o/dswarthy
features stand out at night.

Sculptural featnres

drawing from natural,

, artistic, and nautical
themes.
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Currently not in the Base Scope
Features will require additional review and coordination with WIS DO



Branding- Create a Place not a Corric

Branding and Aesthetic
Enhancements are Building
2y ¢2RIFé&Qa ¢KS

Y 3

A Art

A Music

A Nature

A Outdoor Recreation



INg- Create a Place not a Corric

Crosswalk Treatments

Crosswalks with distinctive colors and textures will help
draw attention to pedestrians crossing the street and slow
motorists. The repetition of paver patterns and colors

in each crossing creates a rhythm that helps to tie the
corridor zones together with a common aesthetic. The
use of concrete unit pavers with a poured concrete edger
will help to elevate the quality of materials within the
streetscape while also holding up to regular snow plowing
and street cleaning. The pavers in the crosswalk will be the
same product but in a different pattern from those used
in the streetscape nodes. This will help to create a unified
pedestrian zone while sending a cue to pedestrians that
they have entered a shared vehicle and pedestrian zone in
the crosswalk.

Sidewalk Treatments

A consistent ribbon of concrete to define the sidewalk on
the west side of the corridor and the multi-use trail on

the east side of the corridor will tie together the various
terrace treatments and define a distinct zone for pedestrian
and bicycle movement. Decorative scoring can be used

to define scale and edge zones. The concrete sidewalk

will be broken by unit pavers at the nodes to emphasize
the importance of the nodes and to help create a unified,
contained gathering space.

Crosswalk pavers will match the color of the pavers
at the nodes to create a distinct pedestrian zone

A

Concrete sidewalks with paver terrace



Branding- Create a Place not a Corric

Streetscape Nodes

The streetscape nodes will be located in bump-outs between
the sidewalk/trail and the road and will punctuate the corridor
at areas of high pedestrian traffic. Each node will feature a
distinctive paving pattern, seat wall, landscaping, and kiosk
(see following section). Although these spaces will be located
entirely within the public right-of-way, they are meant to create
a synergy with adjacent private uses, thereby activating spaces
within the streetscape that reach far beyond the right-of-way.
The nodes will be spaces for socializing, resting, eating, and
garnering information about community events or resources
within that particular block (library, market, etc).

Orchard Street Node (1)

TOVILLAGE HALL stone seat wall

kiosk feature
spedialty paving
landscape be/

B =

mulltiwuse path

ORCHARD RD

Pavers in compass pattern win brass inlay; Interpre-
tive map in pavement (Proposed at Node #4)

Currently not in the Base Scope
Features will require additional review and coordination with WIS DC



Branding- Create a Place not a Corric

Northern Mid-Block Node (2) White Cliff Road Node (3)

T0 GAZEBO T T TO MAIN STREET landscape bed tables & chairs
| SHOPS TS

: =

ulti-use path '

o

kiosk feature - @

WHITE CLIFF ROAD

stone seat ) ) S GREENSN |
spedcialty paving spedialty paving "L GRAINS
landscape bed lz @
Harbor View Park Node (4) Market Street Node (5)
TR
cobble infill paving MAIN STREET ' J' } /ﬁ
to slow traffic ‘ ,

stone seat wall JRET " / |

water feature

MARKET STREET

compass pattern
in pavement

stone seat wall

tables & chairs
kiosk feature

HARBOR VIEW
PARK

‘ -9
2urrently not in the Base Scope

Features will require additional review and coordination with WIS DOT

o 20 40 80’



Branding- Create a Place not a Corric

Stone seat wall (proposed at each node)

Pavers in compass pattern with brass inlay; Interpre-
tive map in pavement (Proposed at Node #4)

e
2 & G Bottom: Seating at Greens N Grains

A s

Top: Intersection of Highways

MR



Branding- Create a Place not a Corric

Currently not in the Base Scope
Features will require additional review and coordination with WIS D



